Madonna, left,
and her “healer”-
facialist, michelle
Peck, right

Givenchy’s Le De, left,
and Puccl’s Vivara

{BEAUTY BUZZ}

Jane Larkworthy uncovers new scents, chic shadows and a great shower.

1|[PARFUM REDUX Two fashion stalwarts are marking anniversaries this year by relaunching their most classic fragrances. Givenchy, after 50 yearsin
the eau de toilette business, is resurrecting seven of its original scents, including the white floral Le De and the mossy Givenchy LTI, which haven't been around
for decades (available at Nordstrom). Meanwhile, Pucci is relaunching Vivara in celebration of its 60th year as a design house. The green chypre scent has kept
its bergamot and jasmine notes, but galbanum and amaretto have been added, giving it a clean, more modern feel (available at Neiman Marcus). 2| TimE
mMACHINE These days nearly every spa menu boasts an oxygen facial, but none of them compares to Intraceuticals’ Oxygen Infusion Treatment, which
Madonna's Los Angeles “healer,” Michelle Pecl (whose clients also include Guyneth Paltrow and Molly Sims), uses to achieve Her Madgesty's age-defying glow.
“We did one before every single show,” says Peck, who toured with Madonna for 60 concerts last year. Unfortunately for her, the hyperbaric machine she uses
todeliver pure hyaluronic acid, oxygen and various antioxidants deep into the skin weighs a whopping 30 pounds, making it unwieldy for world tours and house
calls alilke (Peck doesn’t work out of a salon). Luckily several of her clients have purchased their own $7,000 devices. “Madonna has onein each of her homes,”
says the 38-year-old, who charges $500 per 90-minute session. Those outside Peck's driving radius can check intracenticals.com for dermatologists and day spas
that administer the treatment. 3|BESS INTENTIONS Overthe lastyear, Edward Bess’s $350 Lip Wardrobe, a set of 10 lipsticks and five glosses, has
become a cult best-seller at Bergdorf Goodman, where it's sold exclusively. This September the 21-year-old cosmetics-counter wunderkind will release his second
surefire hit: Private Eye, an eye makeup collection consisting of five neutral shadows ranging from deep beige to charcoal, and two mascaras (black and brown),
which will be sold for $200, “T want to teach women to use timeless hues that werk for any skin tone and steer them away from trendy shades,” he says. In Febru-
ary the eye colors will be available individually, 4| JET sTREAM Showerheads are usually relegated to the aisles of Home Depor, but come Octobera
particularly posh model will make its way to the cosmetics floor of Barneys New York. “T was skeptical at first,” says Bettina O'Neill, vice president of cosmetics

and fragrances, ofher decision to make Methven's Satinjet Maia the first<ver plumbing fixtuggo be sold at the store. The sleek $395 faucet boasts a facial massage
function and a vitamin C filter that serves as a water purifier, But what really sold O’N%&nﬁniﬂncamidgu, available next spring, that can beinserted
into the showerhead to add herbal skin treatments and mood-boosting essential oils to , 5|BROOKLYN BREW Justhow chicis Brooklyn these

days?Chic enough towarrent a namesake fragrance, it seems. Emilio Oribe, a New York neurologist, and his 10-year-cld daughter, Cataling, started playing with
scent in the kitchen of their Boerum Hill brownstone as a hobby. Now Eau de Brooklyn, their refreshing, sophisticated tea and betgamot—scented brew—which
isavailableas a soap or a spritz—issold in 20 boutiques and online at eaudebrooklyn.com. Aftershave, body cream and home fragrance will debut later this year,

WMADONNA: DIMITRIOS KAMBOURIS/WIREIMAGE; BROOKLYN BRIDGE: MURAT TANER/ZEFA/CORBIS;

PRODLICTS: GEQRGE CHINSEE AND JOHM AQUIND; PECK: MICHELLE KOLE
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